Creating an Effective Brochure Design for Tourism
“A well-planned and carefully designed brochure will indeed increase the services business; especially in the business of tourism…” David Kan, CEO of Victoo.com

What is the goal of a brochure:

· Create an attractive and effective tool to:
· Prequalify a perspective customer

· Develop interest in your message/location/activity
· Prompt a call to action

What a brochure can NOT do:

· Close A Sale – Once a perspective client acts on a brochure’s message, the sale is actually made by the person answering the phone, greeting at the door, or maintaining your website.  Branding and consistency are key!

· Guarantee Immediate Action - Maintain consistency of your message and continued exposure to new potential customers year round.  You never know where or when your next customer could be looking for you.

· Give Every Detail of the Experience – Find the balance between visually pleasing photos and enough written details to make the perspecitve customer want to take the next step.

Design Tips and Questions To Answer:  Standardized Size – 4 x 9”
· Headline – Clear and easy to read and contains your key selling point.  The headline is NOT the place to use branding and logos.  Contrasting Colors.  What are you selling?  For rack displays headline should fit in the top 2 ¼”.
· Reversibiltiy – Brochures are commonly seen from what may be considered the back.  Is your message lost on the back?

· Map – The #1 most requested item from any brochure display is a map.  Providing a FREE Map with driving directions to your location that is specific enough to be effective, but regionalized enough so the perspective customer has a point of reference to start from.  

· Paper Quality – Brochures should be a of a weight that maintains a good perception of value without going overboard on cost.  Brochures and rack cards should be able to stand on their own without flopping over, but not be so thick that you cannot place enough in the pocket to be effective.

· Timeless – The average consumer is not going to know if the brochure they pick up was created this year or 3 years ago.  Save costs of reprinting and waste by maintianing a timeless brochure.

· Photos – Include enough photos to evoke emotion and personal frame of reference.  Remember people in your photos!  Better to have a great photo of a person in the act of doing something that appeals and qualifies the customer to the experience, than a so-so photo that was actually taken at your location.  
· Perception of Value – All of the above work together cohesively to accomplish a basic undertanding and confidence in the value of the experience for your potential customer.
